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20:50 - 21:25
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Tetdptn GeBpouapiouv 2010

Evypageg

Etmola AnoAoyiotikn Taktikn Mevikn Xuvéheuon EEGAM
lNpoagAeuon - Kageg

En{onun ‘Evapén - Xapetopol

ZtpoyyuAod TpanéQu:

Ot HOKPOOLIKOVOHLKEG TACELG OTO XWPO ToU PapudKou Ta enépeva xpovia

Mpoedpot: I. Kuptdnoudog - B. Newddag

H noAttkn tng Eupwnaikic ‘Evwong yia tn @apuakoBlounxavia kat 10 @Aapuako otny
endpevn dekaetia

N. Maviaddkng

Tdoelg otnv ayopd uyelag Katl @apUdkou Kat KUBEPVNTIKA MOATIKN

I" Ltoupvdpag

YulAtnon

AwdAeppa « Kagéee / Ekhoyec EEDAM

ZtpoyyuAod TpanéQu:

O avadudpevol péAot oto marketing Kat oTiG NWARCELG

Mpéedpot: I Moutouaidng - M. Mepacdnoulog

Ot ®appakeuTikeC Talpeieg und 1o BAEupa Tou anAou noATn

M. Zwypdepou

Avalntovtag 1o Wavikd poviého npowdnong: EAANVIKA npayuatikdtnta Kat ouyKploeLg
pe dleBvelc tdoelg

M. KapaxdAiou

Ot aMayéc ato péAo Tou Entotnuovikou 2uvepydtn, tou Area Manager & o pdAog tou
Key Account Manager

B. MnakatoéMou - E. Manata&dpxng

Neot péAot oto marketing: Medical-Marketing / Owovopikd tng uyelag

K. NanaBwpd - M. KapapaAig

AvadidpBpwon nAdvwyv marketing kat dlaBeoiwy Népwv

0. MatooUkn

Yudntnon



EMNIXTHMONIKO NMPOrPAMMA

17:30 - 18:00

18:00 - 19:45

18:00 - 18:30

18:30 - 19:00

19:00 - 19:30

19:30 - 19:45

19:45 - 20:00

20:00 - 22:00

20:00 - 20:30

20:30 - 21:00

21:00 - 21:30

21:30 - 22:00

Mépuntn OeBpouvuapiou 2010

lNpoogleuon-Kapeg

ZtpoyyulAo Tpanélu:

To pappakeutkd nepPariov atnv endpevn dekaetia

Mpdedpot: I Kat¢oupdkng - G. Zieziula

Pharmerging Markets shaking up the world

M. Chui, IMS International

The new organizational models for the pharmaceutical companies in the EU region
R. Natanek, Mckinsey

The changing face of the pharmaceutical industry: meeting the challenges of today and
tomorrow

R. Angelmar, Prof. of Marketing in INSEAD (invited by Cegedim Dendrite)
Yudntnon

AdAewupa + Kagég / Ekdoyeg EEDAM

ZtpoyyuAo Tpanéli:

MBava oevdapla yia 1o PEANOV - KivOuvOoL, CUVENELEG, EUKALPIEC

Mpéedpot: I KwvataviEAAng - I BAévidog

MBavad oevdpla eEEAENG TwV OLEBVWV PAPPAKEUTIKWY ETALPELWV EPEUVAG
K. ®poulig

MBavad oevdpla eEEAENG TWV eyXxwPlwV PAPUAKEUTIKWY ETALPELWY EPEUVAC
0. Tpugpwv

MBava oevapla eEEAENC Twv eyxwplwV PAPUAKEUTIKWY £TALPELWY NPowBnang
avIlypd@wv Kat yeVoonuwy

N. Mnougidng

Yudntnon



EMNIXTHMONIKO NMPOrPAMMA

17:30 - 18:00

18:00 - 19:00
18:00 - 18:30

18:30 -19:00

19:00 - 19:30

19:30 - 22:15

19:30 - 19:45

19:45 - 20:00

20:00 - 20:45

20:45 - 21:45

21:45 - 22:15

22:15-01:00

Mapaokeun GeBpouapiouv 2010

lNpoagAeuon-Kapeg

AaAégerg - Mpdedpog: M. AnootoAidng

H avdntuén piag EMnvikic Etalpeiag pe eupwnaiké épapa: Genesis Pharma AE

K. Eupwnidng

What leadership model is needed to lead with success in the changing pharmaceutical
enviroment of the new decade?

M. De Garidel, Vice President Amgen

AdAewupa « Kagég / EkAoyeg EEDAM
APIZTEIA ®APMAKEYTIKOY MARKETING

Eloaywyikn napouaciaon

M. MapyaAudvog, Mpéedpog Enttponig Kputwv
MNMapouciaon dladikaciag Wnwowoplag kowvou
Yuvtoviotég: A. EuayyeAidng - M. MNanaddkng
lNapouatdoelg unonglotintwy - Katnyopia:
«Ekotpatela npoidvioc eupeiag cuvtayoypd@nonc»
Mapouotdoelg unoPnglotitwy - Katnyopla:
«Ekotpatela npoidviog e€eldikeupevng ayopac»
TnAenpopopla cuvedplakoU Kolvou

Yuvtoviotég: A. EuayyeAidng - M. MNManaddkng

Enionun de&iwon
> Anovopn Aptoteiwv Marketing
> Eoptaopog 20 xpévwyv EEGAM
> Konn tn¢ nitag



OMIAHTEZ - NMPOEAPOI

Angelmar Reinhard Professor of Marketing in INSEAD

Chui Mandy Senior Principal & Global Lead. Phamerging Markets

De Garidel Marc Vice President South Region International Commercial Operations, AMGEN
Natanek Rafael Associate Partner in McKinseys London

Zieziula Gary AteuBUvwv 2UpBouroc ROCHE

AnocotoAidng MaoxdAng  TMpdedpog & AlcuBuvwy 2uuBourog ABBOTT

BAdvtog MNdvvng Mpdedpoc & AleuBuvwy XUuBourog MERCK

lapyaAudvog Mavaywwtng AcuBuvtic MaBoloyikig KAwikig Mevikou Kpatikou Noookope{ou ABnvay,
Mpdedpoc Entponng Kpttwv «APIZTEIA EEDAM 2010»

lepaocdnoulog Mdpkog  AlcuBuvwy 2UuBouroc & Mevikdc AteuBuviig SANOFI AVENTIS

EuayyeAidng Avicivng New Business Development & Training Manager, VIANEX MSD,

MNpdedpoc EEOAM
Euptnidng Kwvotavtivog AlcuBuvwy 2UpuBouroc GENESIS PHARMA
Zwypdgou Mapia Senior Client Service Executive, MEDI MARK
KapapaAng MavwAng Reimbursement & Health Economics Director, MEDTRONIC
KapaxdAwou Mapia Healthcare Director, TNS ICAP

Katdoupdkng MNwpyog  Vice President, Chairman and Managing Director, GLAXOSMITHKLINE
Kupténouhog lwdvvng KaBnyntng Owovoptkwyv tng Yyelag, EBvikn 2xoAn Anpdolag Yyelag
KwvotaviéAAng MNwpyog  [Mpdedpog & AteuBuvwy UpBouroc BRISTOL MYERS SQUIBB

Maviaddkng Nikog BSc, MSc, PhD, KaBnynti¢ & AteuBuvtig Topga Opydvwonc & Aloiknong
Ynnpeowwv Yyeiag, EBvikA XxoAn Anpdolacg Yyeiag
MatgoUkn OAya Business Unit Director, Primary Care, GLAXOSMITHKLINE

Moutoucidng Nwpyog  AleuBuvwv YUpBouiog CHIESI HELLAS
Mnakatcéhou Baoclhikn  Key Account Management Director, JANSEEN CILAG

Mnougidng Nikog Mpdedpoc & AleuBuvwy YUuBourog BENNETT
Newddag Baoilelog Mpdedpog kat AteuBuvwv YUpBouroc CANA AE, Avtinpdedpog 2OEE
MNManaddkng Mdvog Brand Manager, Adult Vaccines & Travel Health, Specialist
BU, GLAXOSMITHKLINE
ManaBwpd Katepiva Quality Management Systems Director Janssen-Cilag
Manata&idpxng EuBUpog AlcuBuving Marketing & MNwAnoewv Janssen-Cilag
Ztoupvdpag lwdvvng KaBnyntrig Otkovopkav Enotnudv Maventotnpiou ABnvev
TpUgpwv Bebdwpog Avtinpdedpog ELPEN

®poulig Kwvotavtivog  Avtinpdedpog NOVARTIS HELLAS



