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Ti EKTIHOUV Ol 10TPOI OTN ocuveEpyaoia Toug (interaction)

ME TIG PapuakeUTIKEG ETaIpEiEg
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MeBododoAoyia

H épeuva éyive Tov lavoudpio-PeRpoudpio 2008

« Méow lvrepver: Me Tn oupTttAfipwon on line €181kou epwTnUaToAOYioU
TTOU 0TAABNKE o€ deiyua larpwv

« Xwpeg: HIMA, EupwTtn: HB, MNaAAia, Nepuavia, lotravia & ITaAia.
(Ma HIMA, n €épguva gixe duo @aoelc. H TpwTtn £yive To AuyouoTo 2007)

O1 1aTpoi ereAéynoav Tuxaia atrd Aioteg Tng TNS healthcare
« To dgiypa TWV I0TPWYV TTOU ATTAVTNOE ava Xwpa:

- US: 2008: n = 285, 2007 n = 286
- UK: n =251

- France: n =251

- Germany: n = 256

- Spain: n =253

- Italy: n =249
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NMoéon n onuacia Kal n EKTipnon TTou divouv o1 1aTPOoi OTIC TTOPAKATW
TMAPAMETPOUG KATA TN ouvepyaoia Twyv (interaction) pe 1ig¢ ®E

* NMPpooWTTIKEG ETTAPES ME TOUG ETTIOT. ZuvepyaTteg (EX)
« EpuTtTEIpia KOl YVWOEIG TWV ETTIOTNHOVIKWY ZUVEPYATWV
* MoIdTnNTa KAl TTEPIEXOMEVO TNG ETTIOKEYNS TOU EX

* Mpoypaupara UTTOCTAPIENG, EKTTAIDEVONS Kl DlaXEipIoNG
aocOevwyv

* YTnpeoieg EKTTAidEUONG KAl TTANPOPOPNONG IATPWYV

* [lpoypappara uTrOOTNPIENG KAl EEAOKNONG VOONAEUTIKOU
TTPOCWTITIKOU

* YTTNPECIES EVNHEPWONGS IATPWV HECW IVTEPVET

 YTINPECIES EVNHEPWONG ACOEVWYV HEOW IVTEPVET

« EpuTreipia pe To Brand

Ovopua (reputation) Tng ETaipiag

EpwTtnon: - evdla@epOuaoTE Va Yag TTEITE T €idOUG UTTNPETiIEC Ba BEAATE TTEPICOOTEPO ATTO TIC PAPHOAKOPBIOUNXAVIES,
OUpPTTEPIAQPBAVOUEVWY TWV UTTNPECIWY TWV EZ 6TTwg €1Tiong Kal GAAWYV UTTNPECIWY TTOU 0AG TTAPEXOVTAI, OTTWG
UTTNPETIEG EKTTAIOEUONG, TTANPOPOPNONG KAl UTTNPECiEG HEOW AIadIKTUOU..

EmiAééTe OAa TOU Oa skTiyOUCATE ATTO MIA QaplAaKoBiounyavida.
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To peyaAUTEPO TTOCOOTO TWV 1aTPWYV TWV HIMA oTn cuvepyaoia TwV HE TIG
®E mTpoTigoUV TNV evnuépwon atrd Toug EX
(aAAG ekTIHOUV oTOV EZ TOV €TTOYYEAMATIONO, TN BABEIG YyVWON KAl TN TTOIOTNTA)

Among Those, What

% Rank It in Top 3

\.

2008 2007
4 Sales Rep’s Personal and Professional 79% N\
Conduct ; 9% 69%
Sales Rep’s Knowledge and Expertise 79% 1 70% 71%
Quality and Value of Sales Reps Visits 68% 65% 64% )
Patient Management, Education and o
Support Programs 66% 55% 57%
Physician Education and Inf%r;nne;itéceag 66% 56% E8%
Practice and Staff support services 35% 45%
Internet-based Information Services for
Physicians 32% 35%
Internet-based Information Services for
Patients 25% 20%
Brand Experience 3% 41%
Corporate Reputation 24%  25%
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O EtmrayyeApaTiopog, ol N'vwoeig, n MoidotnTa evnuEPWong
ToUu EZ gival S1aXpOVIKES TTPOTIMACEIS TWV 1IATPWYV

Among Those, What
% Rank It in Top 3

2008 2007

SXas Kep's Fersondl and Frofasseonal
Conducl

Salss Rep's Knowledge and Expartss

Chzality and Waluve of 3ales Reps Yisits

.

33 3

~

Fatisn! Managemoend, Educaton and
Suppor Programs

Phyeician Education and Information

Harres
Praciice and Siafl support asrvices

Irberneal -basid Infcrmaticn Servces 1o

Fhysicilng

Inteemeal-based Informaticn Seroces for

Pabonts

E‘ ang E I.I.lll iefsE

Corporals Heputation

‘Epsuva:TNS Healthcare
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O1 1aTpOoi OTIG JIAPOPES XWPEG EKTIMOUV HE SIAQOPETIKN BapuTnTa
Tov ETrayysApgatioyo, Tn Nvwon kai Tnv Moidétnta evnuépwong
(o€ OAEG TIG XWPES OUWG KAI TA TPIO EKTIMOUVTAI OE UYPNAO Badud)

% of Physicians 20

United States France Germany Italy Spain United
Kingdom

mRep Conduct Rep Knowledge m Fep Visit Value
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O1 1atpoi Twv HIA TTpOoTINOUV QUECWS META ATTO TNV EVNHEPWON
Tou EZ TIG UTTNpECieg ekTTaideuong Kal TTAnpopopnong
(0€ MIKPOTEPA OAAG OUWC APKETA UPNAQ TTOOOOTA)

Among Those, What
% Rank It in Top 3

2008 2007
Sales Rep's Parsonal and Professional _ 79% )

Conduct T8% 53%  B3%
Sales Rep’s Knowledge and Expertiss _]'?E?'::'EG 700 71%
Quality amd Yalua of 3ales Raps Yisits -_ EE:’E EES.  B4%%
Patient Manapge ﬂaﬁr::;: Eglt_ltc;lj&gllz:]“ﬁ: ﬂ BB e
Physician Educafion and Infcﬁr;;ﬂ;: _EEE":-E R
Practice and 3aff support sarvicas -_ iﬁ 500 A5%
Intamat-basad Information Eg:jl:ﬁ:aafl:l; '—?%‘m B —
Intamst-based Information Een.i:':a-?iaarﬁf; _ﬂjgﬂ 95% 0%
Brand Experience -_ tﬁ%‘i 43% A1%
Corporate Reputation -—'ﬁ"ﬁ 4%  75%

0% Enlaa 1 m'au,a W 2004 |n=283)

2007 (n=281)

‘Epsuva: TNS Healthcare

% of Physicians

EE®AM 17 Askeufpiou 2008




210 HB 10 peYOAUTEPO TTOCOCTO TWV IATPWYV TTPOTINA TIG
UTTNPECIEG EKTTAIOEUONG KAl TTANPOPOPNONG
(OpWCG Kal N evnuépwon atrd Tov E2 ekTIPATAI ETTIONG GNUAVTIKA)

, o )
dales Rep's Parsonal and Professional 3%,

Conduct 0%
dales Rep’s Knowladge and Expartiss 6% BEY:
Quality and Valus of Sales Rapa Visits 36% GELH

Patient Management, Education and
Support Programa 3% 5E6%

Phiyaician Education and Information
Sarvias _?5% 1 B1%
Practice and Staff support searvices RRL E4%

Intarnet-based Information Services for
Physiciana 45% 47%

Intamat-based Information Jervices for
Patisnta 3% 34%
Brand Experience 17% -

G te Raputat

orporate Raputation 375 -

0% 0% 100% 2008 {n=231)

% of Physicians
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O1 IVTEPVETIKEG UTTNPECIES TTANPOPOPNONG EKTINATAI TTPOG TO
TTAPOV a1rd XapunAo mocooTo 1aTpwyVv oTI¢ HIMA av kal €xel augnBei
onMAvTIKa amro To 2007

Among Those, What %

Rank Itin Top 3
2008 2007

Sales Rep's Parsonal and Professional _ 79%

Conduct | 78% 9% B3%

Sales Rap’s Knowladge and Expertise _-Irgg:l:r:" 0% T1%
Quality and Valus of Salea Reapa Visita -_ EE:’E EES: B4%
Patient Manage '11?']1::53;::-:;1%1;1":: ﬂ Rt I —
Phiyaician Education and Infcﬂr;;ﬂ::: -_EEE":-E EE% 5%

Practice and 3taff support servicas — iﬁ IR%  A5%

Intermsat-based Information EFE:;:;?:E;F:I: qful,-n 428 355
Intarnsat-based Information Ee'*.i:lzniiil::; 35 a5 0%
Brand Expariance "ﬁ'ﬁ 430 41%
Gorporate Reputation Ii]g".ﬁ 24%  25%

0% 50% 100% 2008 (n=283)

2007 (n=284)
% of Physicians
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21NV EupwTrn €1Tiong o1 IVTEPVETIKEG UTTNPECIEG OeV gival TOCO
ONMO@PIAEIC 60O TTAPAMEVOUV Ol AAAEG UTTNPETIES

% of Physicians 90 -
80 ¥
10+
60+
20 ¥
40+
30 ¥
20

101

United States France Germany Italy Spain United
Kingdom
B Physician Education and Information Services

Internet Information for Physicians
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MeyaAUTEPO TTOCOOTO IATPWYV EKTIMOUV TA TTPOYPAMHATA dlaxEipiong
EKTTAiIOEUONG KAl UTTOOTHPIENG a0BEVWYV aTTO OTI TIG IVTEPVETIKEG
UTTNPECIEC TTANPOPOPNONG TWV ACOEVWYV

% of Physicians

United States France Germmany ltaly Spain United
Kingdom

B FPatient Management, Education and Support Programs
Internet Information for Patients
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2UVOAIKEG TTPOTIMAOEIG IATPWYV OTOUG TTOPAYOVTESG TTOU OXETICOVTAI
ME TNV TAKTIKA ETTIKOIVWVIA TOUG ME TIG DE

(karaypa@n 1n¢ EPEUVAC OE OAEC TIC XwWPES Hadi)

*Extraideuon / TAnpo@opnan laTpwv * 7% 1

"EmayyeApaTIKéC eOEC e TOUCEL | 75%

Eymeipia | yvioeic EX | 70% 2

[To16TnTo / TEPIEYOHEVO ETTIOKEYNG 08%

*YmrooTpicn / €¢0oKnoN VOO, TTPOCWTTIKOU 52%

*Yrrootpicn / ekmraideuon agfevwy 48%

*EVNHEPW O I0TPUWV PHEOW IVTEPVET 45%

*Epmreipio pe o Brand 3%

“Ovopa (reputation) ¢ Eraipiag 7 28%

EvnuEpWan a0BEVWY HEGW IVTEPVET 0

I I I I I |

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
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To povTéAo emikoivwviag Twv OE pe Toug EY petaAAdooeTal o€ oxéon
OUVEPYAOIiag Kal TTPOC@POPAS UYNAOU ETTITTEOOU UTTNPECIWYV

l




To povtélo emikoivwviag Twv ®PE pe Toug EY petaAAacoeral o€ oxéon
OUVEPYAOiag Kal TTIPOTPOPAG UYNAOU ETTITTESOU UTTNPECIWY
ME OTOXO TNV TroIOTNTA TNG TTEPIBANYNS

Mo EgeAiypévo |dTpOK£VTpIK6> -
To

MEPICTOTEPO «Mo "Egumrvo» «B2B oxéon» Tuvepyaaio
givai

Kol KAOAUTEPO

2WOTOG 10TPOG

. . IkavoTtroinon
ZWOTH ouXvoTnTA

MeAdTn

E>Né0| TPOTTOI HETPNONG TNG ATTOTEAECHATIKOTNTAG TG VEAG AVATTTUOOCOMEVNG OXEONG OUVEPYAOTIiag [>
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H BaBuiaia aAAayn} a1rdé TNV TTOCOTNTA OTNV TTOIOTNTA TG CUVEPYACIAG ME
Toug ETrayyeAparieg Yyeiag avaykadlel va BAETTOUHE JE VEO TTPIOHA TO
TPOTTO «TroU KTiICOUME» TNV WPEANHOTNTA TWV PAPHAKWY MAG

Have Physicians Seen
More of a
“Service Mode/"?

Intensa
and

Aclive
Prafams

nce
Favorable
Brand Response

N
g
Relevance f

——_

/
Strong Unigue Brand Associations

Brand Mind Share
2008

BRAND PYRAMID [Keller] N=285 PCPs in the US
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Na va aglotroinocope TARPWS TIG OUVATOTNTEG TTOU Bivouv 01 I010TNTES
EVOG POPHUAKOU TTPETTEI VA KIVITOTTOINCOME MIO CEIPA UTTNPECIWY TTOU
Ol I0TPOI EKTIMOUV Kal ETTICNTOUV
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NMwAnoeig kar MApKeTIVYK atrd Koivou oxedIAlouv OTPATNYIKESG TTOU
IOCXUPOTTOIOUV TIG OXEOEIS ME EY Kal AAAOUG @opEig HeTA ATTO TN TTPOCPOPA
O£0UNG EVEPYEIWYV KOI UTTNPECIWY TTOU HEYICTOTTOIOUV TNV TTEPIBOAYN

Physicians

Payers

BRAND SERVICES STAKEHOLDERS
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2UHUTTEPAC AT

1. Na aAAG§oupe TOV TPOTTO TTOU OKEPTOUAOTE
llpoidv oav uyia ykaua
«TTPOIOVTIKWV» UTTNPECIWV

2TOXO0G ) ; ;
2. Na aAAaéoupue rov 1pO1TO TTOU OOUAEUOUE

v Mapkerivyk kai [MwAnoeic armro koivou va oxedialoups
Tw¢ Oa IkavorroloUue KaAAUTEPA TIC AVAYKES

TWV TTEAATWY HAS

3. Na d1EUpUVOUHE TIG TTPAKTIKEG ETTIKOIVWVIAG MOG
Avolyua, us avrioTolxoug OTOXOUC O OAOUC TOUC POPEIC

4. Kavévag akoun dev £xel d1akpuBei oTO VEO HOVTEAO
Eukaipia va yivouue ol Tpwro1ropol
OTO VEO TPOTTO OUVEPYAOTIAC UE TOUC TTEAATEC

5. Kafe €101IKOTNTA £XEl OINPOPETIKEG AVAYKES
Mpétrel va kataAdBoupe KABe ayopd, KABE Xwpo
KAOE VOOOKOMEIO, POAPHOKEIO, TTPOIOV,
0epaTTEUTIKA KATNYOpPia, KAOe TTEAATN, KATT
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