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PIENNEGRGIANoT:. A salespersonsis aftiire commun/cafes The catalog price

’“Jffl/fl.//l/’”.!f/j' agicl iaz coiucio) '3 of flezs commugicaizadll cgzeaiz
imorz33idisidy ‘rhe receiving party. This explains the growing interest:

& marketing cormmunications (EMC).
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omruma;' e ed to orchestrate a consistent set of impressions from its
ryrvm facnlmes and actions that deliver the company’s brand
- - meaning and promise to its various audiences.
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F__:E:’__‘Pmmo’rion is that part of communication that consists of company

"meséé'g'es designed to stimulate awareness of, interest in, and purchase
of its various products and services. Companies use advertising, sales
promotion, salespeople, and public relations to disseminate messages

designed to attract attention and interest.

“Marketing Insights From A to Z" Philip Kotler
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