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JAN | FEB MAR APR | MAY JUNE JULY | AUG SEPT OCT | Nov | DEC  TOTAL

ACTIONS

E:)TNIGRESSES"I-'311'4"'10

e s |5 /3/3/3/5/ 42 -4 21 2 34

MO 2'1/1/1 3 2/-|/-11 2 -/-113

DOCTOR

MEETINGS 2 2 2|22 21 -|2 2 2 2| 21

(HOSPITALS)
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—— USA (H&R)
Germany (H&R)
UK (H&R)
— Canada (H&R)

—— Australia (H&R)

France (H&R)
— Spain (H&R)

—=— Belgium (R)

Tablets per

—— Sweden (H&R)

Switzerland (H&R)

Greece (R)
- Portugal (R)

Italy (H&R)
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Think Global, act local

Yovedpro EEDAM: Defp.2004
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