
√ƒ°∞¡ø™∏:
∂ÏÏËÓÈÎ‹ ∂Ù·ÈÚ›· º·ÚÌ·ÎÂ˘ÙÈÎÔ‡ Marketing
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TÂÙ¿ÚÙË 8 ºÂ‚ÚÔ˘·Ú›Ô˘ 2006
£¤Ì·: AÂÏÂ˘ıÂÚÒÛÙÂ ÙË ÛÎ¤„Ë Û·˜ / Unchain your Brain.

16.30-18.00 ¶ÚÔÛ¤ÏÂ˘ÛË - EÁÁÚ·Ê¤˜

17.30-18.00 K·Ê¤˜ - EÏ·ÊÚ‡ °Â‡Ì·

18.00-18.30 EÈÛ·ÁˆÁ‹ - X·ÈÚÂÙÈÛÌÔ›
¶¤ÙÚÔ˜ K·Û·ÚÙ˙È¿Ó
°ÂÒÚÁÈÔ˜ ™˘ÎÈ·Ó¿ÎË˜
£Âfi‰ˆÚÔ˜ ∆Ú‡ÊˆÓ
¶·Û¯¿ÏË˜ AÔÛÙÔÏ›‰Ë˜

18.30-19.30 Erik Van Vooren: AÂÏÂ˘ıÂÚÒÛÙÂ ÙË ÛÎ¤„Ë Û·˜ / Unchain your Brain 

19.30-19.45 ¢È¿ÏÂÈÌÌ· - K·Ê¤˜ 

19.45-20.15 £·Ï‹˜ KÔ˘ÙÔ‡Ë˜: TÚfiÔÈ ıÂÚ·Â›·˜ ÙË˜ Ê·ÚÌ·ÎÂ˘ÙÈÎ‹˜ ÂÈÎÔÈÓˆÓ›·˜. 

20.15-21.15 ™ÙÚÔÁÁ˘Ï‹ TÚ¿Â˙·: H AÂÏÂ˘ı¤ÚˆÛË ÙË˜ ÛÎ¤„Ë˜ ÛÙÔ º·ÚÌ·ÎÂ˘ÙÈÎfi Marketing.
™˘ÓÙÔÓÈÛÙ‹˜: ¶¶··ÛÛ¯̄¿¿ÏÏËË˜̃  AAÔÔÛÛÙÙÔÔÏÏ››‰‰ËË˜̃  
KK··ÙÙÂÂÚÚ››ÓÓ··  KK··ÚÚ¤¤ÏÏÏÏ··  
ººÒÒÙÙËË˜̃  ™™··ÎÎÂÂÏÏÏÏ··ÚÚ››‰‰ËË˜̃  
££··ÏÏ‹‹˜̃  KKÔÔ˘̆ÙÙÔÔ‡‡ËË˜̃  
EErriikk  VVaann  VVoooorreenn

21.15-21.30 ™™˘̆ÌÌÂÂÚÚ¿¿ÛÛÌÌ··ÙÙ··
¶¶··ÛÛ¯̄¿¿ÏÏËË˜̃  AAÔÔÛÛÙÙÔÔÏÏ››‰‰ËË˜̃  

> ¶ P O ° P A M M A
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> ¶ P O ° P A M M A

¶¤ÌÙË 9 ºÂ‚ÚÔ˘·Ú›Ô˘ 2006
£¤Ì·: √ ÂÏ¿ÙË˜ ÛÙÔ Â›ÎÂÓÙÚÔ ÙˆÓ ·ÔÊ¿ÛÂˆÓ / Turning the 4P’s into 4C’s.

17.30-18.00 ¶ÚÔÛ¤ÏÂ˘ÛË - EÏ·ÊÚ‡ °Â‡Ì·

18.00-18.30 TËÏÂ„ËÊÔÊÔÚ›·: AÓÙ›ÏË„Ë ÙË˜ ·ÁÔÚ¿˜ Û¯ÂÙÈÎ¿ ÌÂ ÙËÓ ÂÈÎÔÈÓˆÓ›· 

ÙÔ˘ º·ÚÌ·ÎÂ˘ÙÈÎÔ‡ Marketing (È·ÙÚÔ›, Ê·ÚÌ·ÎÔÔÈÔ›, ·ÛıÂÓÂ›˜, ÎÔÈÓfi).

™˘ÓÙÔÓÈÛÙ‹˜: ∞∞ÓÓÙÙÒÒÓÓËË˜̃  ∂∂˘̆··ÁÁÁÁÂÂÏÏ››‰‰ËË˜̃  

18.30-19.15 Robert Lauterborn: Turning the 4P’s into 4C’s.

19.15-19.30 ¢È¿ÏÂÈÌÌ· - K·Ê¤˜ 

19.30-20.00 ¶·ÚÔ˘Û›·ÛË ·ÔÙÂÏÂÛÌ¿ÙˆÓ ¤ÚÂ˘Ó·˜ ·ÁÔÚ¿˜ E.E.º·.M. 

ÛÂ È·ÙÚÔ‡˜, Ê·ÚÌ·ÎÔÔÈÔ‡˜, ÎÔÈÓfi.

ªª··ÚÚ››··  ∑∑ˆ̂ÁÁÚÚ¿¿ÊÊÔÔ˘̆,,  ªª··ÚÚÁÁ··ÚÚ››ÙÙ··  ¶¶··˘̆ÏÏÔÔÔÔ‡‡ÏÏÔÔ˘̆

20.15-21.15 ™ÙÚÔÁÁ˘Ï‹ TÚ·¤˙·: H ¶ÂÏ·ÙÔÎÂÓÙÚÈÎ‹ ¶ÚÔÛ¤ÁÁÈÛË ÛÙÔ º·ÚÌ·ÎÂ˘ÙÈÎfi Marketing

™˘˙‹ÙËÛË ·ÔÙÂÏÂÛÌ¿ÙˆÓ ÂÚÂ˘ÓÒÓ ·ÁÔÚ¿˜.

™˘ÓÙÔÓÈÛÙ‹˜: IIˆ̂¿¿ÓÓÓÓËË˜̃  BBÔÔ˘̆ÙÙÛÛ¿¿˜̃

TT˙̇ÔÔ‡‡ÏÏÈÈ··  °°ÂÂÚÚ··ÎÎ››ÔÔ˘̆
AAÓÓÙÙÒÒÓÓËË˜̃  EE˘̆ÌÌÔÔÚÚÊÊÈÈ¿¿‰‰ËË˜̃  
¡¡ÈÈÎÎfifiÏÏ··ÔÔ˜̃  ¢¢¤¤‰‰ÂÂ˜̃
°°ÂÂÒÒÚÚÁÁÈÈÔÔ˜̃  KK··ÙÙ˙̇ÔÔ˘̆ÚÚ¿¿ÎÎËË˜̃
ªª··ÚÚ››··  ¶¶····ÁÁÚÚËËÁÁÔÔÚÚ››ÔÔ˘̆--££ÂÂÔÔ‰‰ˆ̂ÚÚ››‰‰ÔÔ˘̆  
RRoobbeerrtt  LLaauutteerrbboorrnn  

21.15-21.30 ™™˘̆ÌÌÂÂÚÚ¿¿ÛÛÌÌ··ÙÙ··
IIˆ̂¿¿ÓÓÓÓËË˜̃  BBÔÔ˘̆ÙÙÛÛ¿¿˜̃



> ¶ P O ° P A M M A

¶·Ú·ÛÎÂ˘‹ 10 ºÂ‚ÚÔ˘·Ú›Ô˘ 2006

£¤Ì·: MÂÏÏÔÓÙÈÎ¤˜ Ù¿ÛÂÈ˜ Î·È ÚÔÎÏ‹ÛÂÈ˜ ÛÙËÓ ·ÁÎfiÛÌÈ· Ê·ÚÌ·ÎÂ˘ÙÈÎ‹ ·ÁÔÚ¿ -
AÚÈÛÙÂ›· º·ÚÌ·ÎÂ˘ÙÈÎÔ‡ Marketing

17.30-18.00 ¶ÚÔÛ¤ÏÂ˘ÛË - K·Ê¤˜ 

18.00-18.45 Graham Lewis: MÂÏÏÔÓÙÈÎ¤˜ Ù¿ÛÂÈ˜ ÛÙË Ê·ÚÌ·ÎÂ˘ÙÈÎ‹ ·ÁÔÚ¿ 

18.45-19.15 ¶·ÚÔ˘Û›·ÛË - ÌÂÏ¤ÙË ÂÈÙ˘¯ËÌ¤ÓÔ˘ ÂÚÈÛÙ·ÙÈÎÔ‡ ÂÈÎÔÈÓˆÓ›·˜ (case study)

ÂÎÙfi˜ º·ÚÌ·ÎÂ˘ÙÈÎ‹˜ ·ÁÔÚ¿˜: ∆Ô ·Ú¿‰ÂÈÁÌ· ÙË˜ SWATCH
IIˆ̂¿¿ÓÓÓÓËË˜̃  ºº¿¿ÚÚÔÔ˜̃  

19.15-19.30 ¢È¿ÏÂÈÌÌ· - K·Ê¤˜

19.30-21.00 AÚÈÛÙÂ›· º·ÚÌ·ÎÂ˘ÙÈÎÔ‡ Marketing

¶·ÚÔ˘Û›·ÛË ÙˆÓ 6 Â›ÏÂÎÙˆÓ ˘Ô„ËÊÈÔÙ‹ÙˆÓ ÁÈ·:

- Î·Ï‡ÙÂÚË Î·Ì¿ÓÈ· ÙË˜ ‰ÈÂÙ›·˜ 2004-2005

- Î·Ï‡ÙÂÚÔ Ï·ÓÛ¿ÚÈÛÌ· Ó¤Ô˘ ÚÔ˚fiÓÙÔ˜ ÙË˜ ÙÚÈÂÙ›·˜ 2003-2005

21.00-21.30 AÚÈÛÙÂ›· º·ÚÌ·ÎÂ˘ÙÈÎÔ‡ Marketing - æËÊÔÊÔÚ›· ™˘ÓÂ‰ÚÈ·ÎÔ‡ ÎÔÈÓÔ‡

21.30-23.00 ¢Â›ÓÔ - MÔ˘ÛÈÎ‹ ÂÎ‰‹ÏˆÛË

K·Ù¿ ÙË ‰È¿ÚÎÂÈ· ÙÔ˘ ‰Â›ÓÔ˘ ı· Ú·ÁÌ·ÙÔÔÈËıÂ› Ë Â›‰ÔÛË ÙˆÓ AÚÈÛÙÂ›ˆÓ 

º·ÚÌ·ÎÂ˘ÙÈÎÔ‡ Marketing Î·È Ë ÎÔ‹ ›Ù·˜.
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> ™ Y N T O N I ™ T E ™  -  O M I § H T E ™

Robert Lauterborn
Prof. of Advertising, James L. Knight University (H.¶.A.)
Graham Lewis
Vice President IMS Europe, Pharma Strategy (AÁÁÏ›·)
Erik Van Vooren
Prof., De Vlerick School of Management (B¤ÏÁÈÔ)
¶·Û¯¿ÏË˜ AÔÛÙÔÏ›‰Ë˜
¶ÚfiÂ‰ÚÔ˜ OÚÁ·ÓˆÙÈÎ‹˜ EÈÙÚÔ‹˜  5Ô˘ ™˘ÓÂ‰Ú›Ô˘
º·ÚÌ·ÎÂ˘ÙÈÎÔ‡ Marketing, °ÂÓ. ¢ÈÂ˘ı˘ÓÙ‹˜ Abbott Hellas
Iˆ¿ÓÓË˜ BÔ˘ÙÛ¿˜
¢ËÌÔÛÈÔÁÚ¿ÊÔ˜
T˙Ô‡ÏÈ· °ÂÚ·Î›Ô˘
º·ÚÌ·ÎÔÔÈfi˜
NÈÎfiÏ·Ô˜ ¢¤‰Â˜
AÓÙÈÚfiÂ‰ÚÔ˜ «™‡ÓıÂÛË»
¶ÚfiÂ‰ÚÔ˜ EATG European AIDS Treatment Group
AÓÙÒÓË˜ E˘·ÁÁÂÏ›‰Ë˜
Strategic Planning & Training Manager BIANE•/M.S.D.
AÓÙÒÓË˜ E˘ÌÔÚÊÈ¿‰Ë˜
Business Unit Manager UCB A.E.
ª·Ú›· ∑ˆÁÚ¿ÊÔ˘
Client Service Executive Medi-Mark

K·ÙÂÚ›Ó· K·Ú¤ÏÏ·
°ÂÓÈÎ‹ ¢ÈÂ˘ı‡ÓÙÚÈ· Pfizer Hellas S.A.
¶¤ÙÚÔ˜ K·Û·ÚÙ˙È¿Ó
¶ÚfiÂ‰ÚÔ˜ EÏÏËÓÈÎ‹˜ ∂Ù·ÈÚÂ›·˜ º·ÚÌ·ÎÂ˘ÙÈÎÔ‡ Marketing,
°ÂÓÈÎfi˜ ¢ÈÂ˘ı˘ÓÙ‹˜ º·ÚÌ¿ÎˆÓ Lavipharm Hellas
°ÂÒÚÁÈÔ˜ K·Ù˙Ô˘Ú¿ÎË˜
°ÂÓÈÎfi˜ ¢ÈÂ˘ı˘ÓÙ‹˜ GlaxoSmithKline A.E.B.E.
£·Ï‹˜ KÔ˘ÙÔ‡Ë˜
™‡Ì‚Ô˘ÏÔ˜ EÈÎÔÈÓˆÓ›·˜
ª·Ú›· ¶··ÁÚËÁÔÚ›Ô˘ - £ÂÔ‰ˆÚ›‰Ô˘
∞Ó. ∫·ıËÁ‹ÙÚÈ· ¶·ÓÂÈÛÙËÌ›Ô˘ ∞ıËÓÒÓ, ∞ã ¶·È‰È·ÙÚÈÎ‹
∫ÏÈÓÈÎ‹ ¡ÔÛoÎÔÌÂ›Ô˘  ¶·›‰ˆÓ «∞Á. ™ÔÊ›·»
ª·ÚÁ·Ú›Ù· ¶·˘ÏÔÔ‡ÏÔ˘
Client Service Executive Medi-Mark
ºÒÙË˜ ™·ÎÂÏÏ·Ú›‰Ë˜
°ÂÓÈÎfi˜ ¢ÈÂ˘ı˘ÓÙ‹˜ Janssen-Cilag Pharmaceutical AEBE
°ÂÒÚÁÈÔ˜ ™˘ÎÈ·Ó¿ÎË˜
¶ÚfiÂ‰ÚÔ˜ ™.º.E.E.
£Âfi‰ˆÚÔ˜ ∆Ú‡ÊˆÓ
¶ÚfiÂ‰ÚÔ˜ ¶.∂.º.
Iˆ¿ÓÓË˜ º¿ÚÔ˜
Country manager THE SWATCH GROUP GREECE A.E.




