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To Nexium® otnv EAAGOQ

®* To Nexium® (EcopemrpaloAn) AavoapioTnke otnv EAAGSa
Tov AtrpiAio 2002.

® 21nVv AiocTa Zuvrayoypa@oUpevwy @apHakwy louviog 2003.

* Aavodpiopa Tou Nexium® IV, AekéuBpiog 2004.

®* Néa ‘Evdeidn yia NaotpotrpooTtacia aré MZA®, AmrpiAiog 2005.
* Yapng AlagopoTtroinon évavti Twv AAAwv PPls.

* 1n EmiAoyn otoug F'aorpevrepoAoyous o€ OAEG TIG EVOEIEEIG.

* 1n EmAoyn ota 2oBapa Zuurmrrwuara tng FOlNN otoug MO.
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AvaAucon Ayopacg

® O1 PPIs (AvaoTtoAcig AvtAiag NMpwTtoviwyv) Baoiki Kartnyopia
@apuakou oTnVv AvTIEAKWTIKA Ayopd (90% o€ agigg).

®* To 1/3 T1ng Ayopdg Twv PPls gival Generics.

® 21nVv Ayopd KukAo@opouv 26 generics OpetrpaldAng

o€ pop@n TAUTTAETAG KAl S o€ evVOOQPAERIa pop@n).
* To Losec® sival o market leader Tng ayopdg ue 23,2% MS ot adicg.

* Baoikoi avraywvioTég Tou Nexium® gival To Pariet®
kai Mavrotrpal6Aeg (Controloc® & Zurcazol®).
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NMoiol €ival o1 unevbuvol yia
TNV «0epaneia» Tnc FOMNN;
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AoOeveic: anopaoilouv vida
TNV Aywyn TOUG...
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T1 EEPOUNE OHWCG YIA TIGC AVAYKEG TOUG;
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WYatale NEPICCOTEPO YIA TIG
AVNOUYXIEG TWV ACOEVWV...

“Atapopetinog’

“Amocteipouévog’ R 1 y e “Doficg’’
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WYatale NEPICCOTEPO YIA TIG
AVAYKEC TWV acOevwv...

«Oa émperre va yvwpilel o KOOUOC yIid auTth Tnv
aocOéveia...ocv EEPW LIE EKTTONTTEC OTNV TNAEOpAON
iow¢ NN QuAAadIa ora 1aTpEid...vOOOKO LA 1]q

61K17 HOU TTEPITTETEIA.. »
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EkOnAwoeic nAnpo®popnong:
“"PoTa ToV EI01KO"’

10 exonidoeig
o€ 04y tyv EAlaoa

2.350 acOsveic
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O poAocC TOU papHAKONoIoU
otn Oepaneia Tnc NONN
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Noco XpNOIHOMNOIOUHNE OHWC TIC
OUVATOTNTEC TOUC;
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Kapnavia orta ®apuakeia
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'EvTuno YAIKO npo¢
PAPHAKOMNOIOUG
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IaTpoi: Meplopidouv Ta
nepioTaTika Nexium®
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Nwc 6a disupuvouv TN cuvTayoypapia
TOoU Nexium®;
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AvTiIAnWeIc kal MPpakTIKEG TV
NMaBoAOoywVv oTNV AVTIHETONION TNG
FTOIN

«N1wOw mmio suéAikra twpa pe o Nexium,
gival oav va Exw OUO OIAPOPETIKA OTTAA
ortnv @apérpa pou, ro Losec yia
eEAa@purepec mepITTTwoelS Kair 1o Nexium
yid 1710 BapId TTEPLICTATIKAY

«Zuxvda ori¢ NEPES pag ouvavraue aocOeveic pue FOrNIN,
KUpIO MEANUA gival n avakoUu@ion TwWV CUNTITWUATWYV,
MTTOPEI KAI YW TWPA TTOU MIAQUE va EXw KATTold

Ao Ta CUNTITWNATA aUTd..,
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TeXVIKEC Anpioupyiag ‘Evrutrou
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NMaAaio kapnavia/
gikova Nexium @ oTOUC 1GTPOUG
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Néa kaptravia — Evrutro YAIKO
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Néa kaptTavia — Evnuépwon yia tn
[TOlNN & Toug aoBeveig

Nexium
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ATToTEAEOUOTO

1n emAoyn oTnv cuvrtayoypagion amo FAZTP.

2n gmiAoyn ota péTpia cuptrtwHarta FOMNN oTtoug MOG.

BeAtiwon kata 61% otnv ocuvrayoypa@non oTa NETPIO CUNTTTWHOTO
FOrN.

Au¢non Tou MS ot agieg amrd 10,3% (2003) oe 11,9% (2004),

13,1% (2005) kou 13,8% (2006).

Al¢non Tou MS otnv NaotpotmrpooTtacia amod 8,3% oro 14,5%.
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